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Pensacola prides itself as the "City of Five Flags," and, while historically accurate, as a marketing moniker it seems rather bland to me.

I'm not suggesting it be changed.

But on the heels of the ever-delightful Great Gulfcoast Arts Festival, and the highly successful first DeLuna Fest in October, Pensacola really has evolved into the "City of Festivals."

A check of the VisitPensacola website lists more than 25 local festivals that collectively attract hundreds of thousands of people to the area and pump millions into the economy.

Industry of their own

A breakdown of dollars local festivals generate show the festivals constitute a job-producing, mini-industry all their own.

For example, let's look at a recent survey taken at the Great Gulfcoast Arts Festival by Craig and Sue Perry, owners of The Vernon Company.

A founder and ardent supporter of the festival for the past 38 years, Craig earlier this week sent me some of the survey's findings.

Here's what they found: Of the 143 people surveyed, 90 (63 percent) were from Pensacola; 10 (7 percent) from Santa Rosa County; and 43 (30 percent) were from outside the two-county area.

Fifty-one percent of those from out of town said they would spend the night in the Pensacola area, either with friends or relatives, at a local hotel or condominium.

Of the 143 surveyed, 80 percent (115) said they would eat somewhere other than the festival.

Remember, this is just a small representative sampling of the tens of thousands of festival goers who attended the event Nov. 5-7.

Jobs, diplomacy

Here's another sets of numbers worth passing on: A 2009 study by the State of Florida's Division of Cultural Affairs shows the arts and related festivals produce an $84 million impact on Escambia County's economy every year.

The report also shows the arts support more than 2,100 full-time jobs in Escambia County.

And 41 percent of attendees at arts and cultural events — including ticketed and free events — are nonresidents of the county spending some $30 million annually.

Kudos to the great work the Gulf Coast Citizens Diplomacy Council is doing in Pensacola. Its mission is to promote global relationships "one handshake at a time"

Starting with just a few members a couple of years ago, the council is growing rapidly under the leadership of executive director Jena Melancon and program officer Barbara Henry.

For a fledging organization, the council is having its own economic impact on Pensacola.

During 2010, it hosted 289 foreign visitors who stayed in local hotels for a total of 1,192 room nights.

When grants, donations and other in-kind funds are included, the total economic impact for the past year was nearly $340,000, according to figures compiled by Melancon and Henry.

